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WH AT : World ' s Largest L u x u r y Trave l E ve nt

ATTENDEES : Trave l Advisors & Travel
Providers (over  6 ,000)

EVENTS : Networking , Profess ional
D e v e l o p m e n t ,  Large T r a d e s h o w , S p o n s o r e d
Events , Awards, and Dinners .

B I G  D R A W :  A p p o i n t m e n t s , w h i c h  a re  s p e e d  
dat ing  style m e e t i n g s  w h e r e  travel  advisors
m e e t with c o m p a n i e s f r o m a r o u n d t h e w o r l d  to
s h o p travel for the ir clients.

VIRTUOSO TRAVEL W EEK

Case Study - Virtuoso Travel Week 2018 | Kimberly Bradshaw



APPOINTMENTS LOOK LIKE THIS…



VEGAS STYLE AWARDS DINNERS…



INTERACTIVE
TRADESHOW…



SOCIAL MEDIA CASE STUDY

OBJECTIVE

Harness the 
power of social 
media to create 

buzz for an event
while  growing 

brand awareness.

CHALLENGE

Motivat ing  at tendees  
to  engage  on socia l  

media  dur ing  a
schedule-packed event .

SOLUTIONS

Create an 
environment where  
soc ia l  media  i s  an  

essent ia l  par t  of  the  
event  exper ience .
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T h e Basics

T/R



PROMOTED OUR HASHTAG EVERYWHERE

Social M e d i a C h a n n e l s
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PROMOTED OUR HASHTAG EVERYWHERE

During the Event
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PARTNERED WITH  INTERNAL TEAMS

C o m m u n i c a t i o n s
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PARTNERED WITH  INTERNAL TEAMS

Public Relations
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WE TEASED THE EVENT 
WITH FUN POSTS
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PROVIDED SAMPLE SOCIAL POSTS FOR STAFF
MAKING IT EASY TOPOSTDURING THE BUSY EVENT
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FACEBOOK FRAMES + IG GEOFENCE
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Selfie Stations 

Large beautiful backdrops displayed throughout the conference space, making it 
easy to snap a photo with friends and colleagues, and share across social media. 
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EVENT BAGS WITH SOCIAL APPEAL
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Monitors throughout the 
conference area shared the 
stories being told across 
attendees social media 
channels.

W E S H O W C A S E D A L L  O F  T H E  
U S E R - G E N E R A T E D  C O N T E N T
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T h e  
C o n te n t



INFORMATION ABOUT THE EVENT

F U N  F A C T S
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APPRECIATION FOR SUPPORT

H o s t  H o t e l s  &  S p o n s o r s
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INSPIRATIONAL VIDEOS

E v e n t  Vi d e o
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LIVE TWEETING PRO DEV SESSIONS
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LIVE TWEETING AWARDS



SOCIAL / COMMUNITY CARE AND ENGAGEMENT
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BEST OF SOCIAL MEDIA SHOWCASE AT GALA DINNER

W h o  W o r e  i t  B e t t e r
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T h e  
Resu lts



The longest period in Virtuoso 
event history

#VirtuosoTravel  t o p p e d  
worldwide Twitter t rends
list for 5 consecutive days

53% Increase over 2017

53.9 Million Twitter  
Impress ions

THE RESULTS
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92% YOY INCREASE IN 
WEBSITE TRAFFIC

Combined social media activity drove
significantlymore website traffic in 
August 2018 than in August 2017 
(the previous annual event time
period).

THE RESULTS
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THE RESULTS

Virtuoso Best of the Best 
Awards– 1,043 Reactions 
/ 9.8% Engagement Rate. 

Ad spend $20.

Appointments –
1,087 Reactions / 9.5% 
Engagement Rate 
Ad spend $0
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THE RESULTS



Virtuoso Best of the Best Awards  
Engagements: 733
Engagement Rate: 7.8%

Virtuoso Travel Week Blog  
Engagements: 573
Engagement Rate: 7.5%
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THE RESULTS
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THE RESULTS

Photo Contest Winner
Reach: 7,024
Engagements: 609
Engagement Rate: 8.67% 

Photo Contest Winner
Reach: 9,765
Engagements: 712
Engagement Rate: 7.29%




