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1. Audience Growth



KPI: Audience Growth
Maintaining significant and steady YOY social audience growth 

Channel Followers New Followers % Growth

Instagram 32,777 +13,568 +  71% 
Facebook 70,593 + 12,065 +  20% 
Twitter 28,079 +   1,464 +    6% 
LinkedIn 21,991 +   4,583 +  26% 
Pinterest 1,757 +     218 +  14%



2. Engagement



KPI: Social Engagement Rates

Facebook Instagram Twitter LinkedIn
December 6.96% 6.37% 0.80% 0.33%
January 5.70% 6.92% 0.80% 0.41%
February 6.24% 6.49% 0.40% 0.38%
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What’s Considered a Good Social Engagement Rate?

Facebook, LinkedIn & Twitter .05-3% (1.25%)
Instagram 3-6%   (4.5%)

Virtuoso earns high marks 
for engagement ratings



3. Referral Traffic



KPI: Traffic to V.com



Top Performing Posts



Facebook:  Top Posts in February

South Africa 
Tourism Event–
10.9% Engagement 
Rate  Ad spend 
$20.

Francis Ford 
Coppola’s Coral 

Caye– 10.5% 
Engagement Rate  

Ad spend $20



Instagram:  Top Posts in February

Engagements: 429
Engagement Rate: 8.14% 

Engagements:  353
Engagement Rate:  7.39%



Twitter:  Top Posts in February


